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THE PARTY STARTERS

ADJandaband do battle over
which music option rocks the party
harder (with us stuck in between)).

BY BRIGID SWEENEY

SOUND OFF: DJ Michael
O’Neill, left, goes head

b hosdwith From lal. You’ve endured endless hours of planning, but let’s

Stuart Camiel, Rich Kel- b be honest: No one will remember the multi-tiered
ley, Karen Bell, Aurel - centerpieces. They will, however, remember the music that
D'Agostino, and Jeff b rescued them from a stilted conversation with your great-aunt
Ramsgi oftip Packet Gertrude. We recruited a couple of veteran

Orchestra.
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ELEGANT TENTS.

UNFORGETTABLE OCCASIONS.

Sailcloth canopies sweep from

tall peaks. Nat ural wood poles

graceful curves. The design and

craftsmanship of Sperry Tents

reflect the significance of life’s

ill‘i])()l'l?ll]l moments. \

AN

SPERRY TENTS

sperry tents.com

LOCATIONS
MASSACHUSETTS
NANTUCKET
MARTHA'S VINEYARD
VERMONT
NEW HAMPSHIRI
LONG ISLAND

NEW JERSEY
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and festive pennants punctuate ¢

THE EXPERTS

DIMICHAEL O'NEILL of Brighton-based
MCO Productions has played more
than 200 weddings. He says his style
is “energetic, but not overthetop.It's
not‘ringannouncer’andit's not the
teacherin Ferris Bueller's Day Off."

Lead singers Aurel D’Agostino,
Karen Bell, JeffRamsey, trumpeter
Rich Kelley, and manager Stuart
Camiel of Somerville’s HIPPOCKET
ORCHESTRA have played ata thousand
weddings. Their performancesare
“dictated by the bride and groom,”
D'Agostino says. “Ifit'sa Newport
mansionand aJohn TheodoreAlbert
Smith VI, we know that's aslightly dif-
ferent presentation than ‘John Smith,
everybody!™

Talk to us about musical variety.

ps: [ have access toeverything that's
ever been recorded. I'll show up with
1,000 CDs, plus  have about 300 gigs of
MP3sonportable hard drives. There
really are nolimits.

BAND: [f someone asks fora songwe
don't know, the nextbestthing we can
offeris something similar by thesame
artist or from the same time period. Or
we'll play a prerecorded version on one
of our breaks.

Whatdo you get from a band thatyou
can'tgetfromaDJ?

BaND: [fyoudo haveachoiceand if
budgetisn'tinvolved, live musicjust
has thatjenesais guoiand provides
avisual elementaswell as excellent
sound. Thatsaid,ifyoucan't getagreat
band—notjustagood band, but areally
great band—you're better off gettinga
great DJ.

pJ: I definitely can't compete with the
visual aspect. Peoplearewatching the
band and enjoying iteven if they're not
dancing. But some people prefer the
low-key DJ in the cornerwho provides
lots of brilliant sound and creates
energyinthe room butalsoremains in
the background.

Allright, so forget the whole band-ver-
sus-DJissue for a minute. Why not just
rent a sound system and use your iPod?
p): I recently got a text message from
aguywhoworks for me: "I'm at a wed-
ding being deejayed by anunmoni-
tored iPod. Not successful. Hard to
watch." [ know theiPodoptionisa
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reate your intimate wedding celebration at Old Sturbridge Village,

set amidst Early American charm and attended to with impeccable
world-class service. Exchange your vows in our romantic, candle-lit antique
meeting house. Ride from the ceremony to the reception in a horse-draven
carriage. Then, enjoy family, friends and an exceptional meal served i the

simple elegance of an 18305 tavern.

We can host weddings from 50 to 250 people. Discover more al osv.org,

or call 508-347-0398.
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trend, but musicis really the most
important partofyourreception. You
need to have someoneincharge.

Once a couple make up their mind to
hire a band or DJ, what's next?

pJ: Get word-of-mouth referrals from
friends and coworkers. My bookingis
basically one gigatatime, and I focus
oncreating greatimpressions onthe
200 people attending thewedding, on
the photographer, on the venues.
BAND: Ask the venue managers whom
theylike working with. Ifabandis
messyora DJis knocking 'emback at
thebar, you canbe assured they are not
onthe venue’s preferredlist.

Howdo you ensure everyone's having
agoodtime?

ps: There's a complete progression:
jazz during cocktail hour, then
mellow contemporary stuffduring
dinner, like Jack Johnson and John
Mayer. When thedancing portion
starts, it's best to get people started
with oldies. And then thelast hour
is when you hear the more current
dance music.

BanND: [fwe begina song the couple
picked out, but forwhatever reason
we'renot getting a response from the
audience, we'reable totruncateitand
segue intoanother song right away.

Whatsongs should be blacklisted?
Banp: There's acertaincheese fac-
tor—"Love Shack,” "Hot Hot Hot." Do
we know them? Sure. That's our job.
Butwe're not goingtoinflictthemon
theclientunless they specifically say,
“Thisiswhatwewant."

Finally, the question everyone feels
stupid asking: How do you tip theenter-
tainment?

pJ: If they give us 6o bucks so my assis-
tantand Icangogrababeerafterthe
wedding, then it mightaswell be $200
tome. I'mjust glad they recognized we
worked hard forit.

BAND: My stance is that we chargea fair
market value and anythingbeyond
that, nomatter theamount, is appreci-
ated but not expected. And areferral is
as good as cash—itiscashtous,

Michael O'Neill, 617-go1-7701, djmichael
.com; Hip Pocket Orchestra, 617-625-
1991, hippocketorchestra.com,





